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“As consumers look for ways to adopt healthy eating
habits, combat stress, and make better use of their time,
there are opportunities for brands and companies to create
products and services that help them achieve these goals.
Offering assistance in these areas will probably enhance
consumers’ appreciation and potentially improve sales.”

— Andre Euphrasio, Research Analyst

This report looks at the following areas:

e Brazilians feel the negative impact of traffic congestions RE PO RT N OW
e Stress is a relevant problem among consumers

Brazilian consumers are trying to save time, by means of organizing the agenda to avoid traffic, opting VISIT:

for convenient food and drinks, or using multifunctional personal care products, for example. store.mi nte| .COom
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. more holistic view of this market
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Trident helps pedestrians relax
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Brazilians are doing more DIY activities
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Time for personal care is scarce

Brazilians are looking for online help

Attitudes toward Current Lifestyle

Brazilians are doing more DIY activities
Figure 1: Attitudes toward current lifestyle, September 2017

Young women are experiencing stress more
Figure 2: Attitudes toward current lifestyle, by age and gender, September 2017

AB consumers feel more the negative impact of traffic
Figure 3: Attitudes toward current lifestyle, by socio-economic group, September 2017

Convenience in Food/Drinks

Brazilians want food that reduces stress
Figure 4: Convenience in food/drink, September 2017

Young consumers are replacing meals for snacks
Figure 5: Convenience in food/drinks, by age, September 2017

Brazilians aged 55+ want lighter meals
Figure 6: Convenience in food/drinks, by age, September 2017

Convenience in Beauty and Personal Care

Brazilians do not have time to take care of their appearance
Figure 7: Convenience in beauty and personal care, September 2017

Brazilian women also want to save money
Figure 8: Convenience in beauty and personal care, by gender, September 2017

AB consumers demonstrate interest in multifunction products
Figure 9: Convenience in beauty and personal care, by socioeconomic group, September 2017

Solutions for a Busy Lifestyle

Brazilians are looking for online help
Figure 10: Solutions for a busy lifestyle, September 2017
Consumers can benefit from online conversation

Using apps to organize life
Figure 11: Solutions for a busy lifestyle, September 2017

Appendix - Abbreviations

Abbreviations
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