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"The 2018 FIFA World Cup will have accelerated growth in
sports betting market value but is likely to have been less
successful in growing the player pool or promoting new
technologies."

- David Walmsley, Senior Leisure Analyst
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This report looks at the following areas:
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The Market - What You Need to Know

Growth slows in a quieter year for football
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Horseracing emerges in the lead

Collateral damage risk from gaming machines crackdown

Market Size and Forecast

Growth rates governed by football competition
Figure 12: Consumer expenditure* on sports betting, 2012/13-2022/23

Forecast
Figure 13: Forecast of consumer expenditure* on sports betting, 2012/13-2022/23

Forecast methodology
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Betting shops closures threaten visibility over access
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Shop closures set to trim multichannel lead
Figure 20: Estimated operator revenue shares of UK sports betting market, 2017
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Advertising and Marketing Activity

Competition forces brands to spend to be seen
Figure 21: Main monitored media advertising expenditure of leading UK sports betting operators*, 2015-17

Spending follows bettors online
Figure 22: Main monitored media advertising expenditure of leading UK sports betting operators, by media type, 2015-17

Nielsen Ad Intel coverage
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More depth needed in player pool
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Casual bettors put fun first

Sports Bettors

Serving up snacks for sports dads
Figure 23: Participation in gambling activities, June 2017 and May 2018
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Could in-play put racing back in the running?
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Smartphones pull clear of the competition
Figure 28: Devices used to bet on sport online, June 2017 and May 2018

Device diversity set to decline?
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World Cup Betting

A familiar look — But new signings still possible
Figure 30: FIFA World Cup betting intentions, February 2014 and May 2018

Locations for Watching Games Bet On

World Cup and television still the classic match
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Figure 31: Locations for watching matches bet on at FIFA World Cup 2018, May 2018

World Cup Betting Habits

Casual bettors drawn to sport’s less serious side
Figure 32: World Cup betting habits, May 2018

Appendix

Data sources
Abbreviations

Fan chart forecast
Figure 33: Forecast of consumer expenditure* on sports betting, 2017/18-2022/23
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