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“Male consumers will be a new growth point for the facial
mask market. Brands encouraging usage frequency is the
main driver of market growth. The future market is about

product innovation and ingredient education, while paying
attention to the causation of skin problems such as air

pollution.”
– Vicky Zhou, Research Analyst

This report looks at the following areas:

• Encourage diverse usage occasions
• Opportunity for anti-pollution claim
• Male consumers should be paid more attention to

The facial mask market has kept high growth in 2017 and Mintel forecasts the market to grow at value
CAGR (Compound Annual Growth Rate) of 16.5% in 2017-22. Potential in male consumers and
incremental usage frequency contribute to the market growth.

Multi-steps masks stand out in this year so that brands can innovate on ingredients and formats of this
kind of facial masks. The anti-aging claim appeals to female aged over 30 and high earners, while
cleaning function is favoured by male consumers and younger females. Ingredient knowledge such as
collagen and hyaluronic acid helps consumers to make purchase decisions.
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Figure 39: Function of masks used in the last six months, tier one cities, female, 2018 vs 2017

Anti-aging is still appealing to females aged over 30…
Figure 40: Function of masks used in the last six months, female, by age, January 2018

…and also appeal to high earners

Men want to look cleaner
Figure 41: Function of masks used in the last six months, by gender, January 2018
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…while females are more willing to try overseas brands
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Figure 44: Most often used facial mask brand in the last 6 months, female, by monthly personal income, January 2018

Morita Roberta is popular in younger consumers, while Pechoin is reversed
Figure 45: Most often used facial mask brand in the last six months, female, by age, January 2018
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Figure 46: Satisfaction aspects of facial mask used most often, January 2018
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Men are more likely to make purchase decisions
Figure 55: Conversion rate* of ingredients, by gender, January 2018

Hyaluronic Acid and Centella Asiatica appeal to younger females
Figure 56: Conversion rate of ingredients, female, by age, January 2018

Males aged 30-39 care more about ingredients

Most Often Used Brand

Key Satisfaction Drivers

Ingredient Awareness and Purchase Behaviour
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Figure 57: Conversion rate* of ingredients, male, by age, January 2018

High earners have higher awareness and purchase rate
Figure 58: Average types of ingredients heard of and purchased, by gender and monthly personal income, January 2018

Mintropolitans have less growth usage for facial masks
Figure 59: Change gap of product usage at different time period, by consumer classification, 2018 vs 2017

Mintropolitans expect masks to battle against aging
Figure 60: Function of masks used in the last six months, by consumer classification, January 2018

Having more knowledge of niche ingredients, but Mintropolitans tend to buy masks with well-known ingredients
Figure 61: Ingredients heard of, by consumer classification, January 2018

Figure 62: Ingredients purchased, by consumer classification, January 2018

Figure 63: Total value sales of facial mask market, China 2012-22

Methodology

Fan chart forecast

Abbreviations

Meet the Mintropolitans

Appendix – Market Size and Forecast

Appendix – Methodology and Abbreviations

Report Price: £3302.97 | $4460.00 | €3717.16

Facial Masks - China - April 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/861121/
mailto:reports@mintel.com

	Facial Masks - China - April 2018
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – What You Need to Know
	Market Size and Forecast
	Market Factors
	Key Players – What You Need to Know
	Market Share
	Competitive Strategies
	Who’s Innovating?
	The Consumer – What You Need to Know
	Product Usage
	Function of Masks Used
	Most Often Used Brand
	Key Satisfaction Drivers
	Ingredient Awareness and Purchase Behaviour
	Meet the Mintropolitans
	Appendix – Market Size and Forecast
	Appendix – Methodology and Abbreviations



